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Erratum to: ‘Point-of-sale cigarette
marketing and smoking-induced
deprivation in smokers: results from a
population-based survey’
Mohammad Siahpush1, Raees A. Shaikh1*, Regina Robbins2, Melissa Tibbits1, Asia Sikora Kessler1, Ghada Soliman1,
Molly McCarthy1 and Gopal K. Singh3
Unfortunately, the original version of this article [1]
contained an error. The presentation of Fig. 2 was
incorrect. The correct version is given below.
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Fig. 2 Structural equation model for the relationship between POS cigarette marketing and smoking-induced deprivation (SID)
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